
19.1019.02000 FISCAL NOTE
Requested by Legislative Council

01/31/2019

Amendment to: HB 1457

1 A. State fiscal effect: Identify the state fiscal effect and the fiscal effect on agency appropriations compared to funding 
levels and appropriations anticipated under current law.

2017-2019 Biennium 2019-2021 Biennium 2021-2023 Biennium

General Fund Other Funds General Fund Other Funds General Fund Other Funds

Revenues

Expenditures $9,500

Appropriations

1 B. County, city, school district and township fiscal effect: Identify the fiscal effect on the appropriate political  
subdivision.

2017-2019 Biennium 2019-2021 Biennium 2021-2023 Biennium

Counties

Cities

School Districts

Townships

2 A. Bill and fiscal impact summary: Provide a brief summary of the measure, including description of the provisions 
having fiscal impact (limited to 300 characters).

The department of Commerce shall administer a state logo contest and the contest must be administered and 
completed in time to use the newly selected state logo for the 2020 North Dakota travel guide.

B. Fiscal impact sections: Identify and provide a brief description of the sections of the measure which have fiscal  
impact. Include any assumptions and comments relevant to the analysis.

Section 1: The department of Commerce shall administer a state logo contest and award $9,500 to the winner.

3. State fiscal effect detail: For information shown under state fiscal effect in 1A, please:

A. Revenues: Explain the revenue amounts. Provide detail, when appropriate, for each revenue type and fund 
affected and any amounts included in the executive budget.

B. Expenditures: Explain the expenditure amounts. Provide detail, when appropriate, for each agency, line item, and 
fund affected and the number of FTE positions affected.

$9,500 in award dollars to contest winner.

C. Appropriations: Explain the appropriation amounts. Provide detail, when appropriate, for each agency and fund 
affected. Explain the relationship between the amounts shown for expenditures and appropriations. Indicate whether 
the appropriation or a part of the appropriation is included in the executive budget or relates to a continuing 
appropriation.



Name: Carla Valentine

Agency: Commerce

Telephone: 7013283698

Date Prepared: 02/01/2019



19.1019.01000 FISCAL NOTE
Requested by Legislative Council

01/14/2019

Bill/Resolution No.: HB 1457

1 A. State fiscal effect: Identify the state fiscal effect and the fiscal effect on agency appropriations compared to funding 
levels and appropriations anticipated under current law.

2017-2019 Biennium 2019-2021 Biennium 2021-2023 Biennium

General Fund Other Funds General Fund Other Funds General Fund Other Funds

Revenues

Expenditures $92,000

Appropriations

1 B. County, city, school district and township fiscal effect: Identify the fiscal effect on the appropriate political  
subdivision.

2017-2019 Biennium 2019-2021 Biennium 2021-2023 Biennium

Counties

Cities

School Districts

Townships

2 A. Bill and fiscal impact summary: Provide a brief summary of the measure, including description of the provisions 
having fiscal impact (limited to 300 characters).

The department of Commerce shall administer a state logo contest and the contest must be administered and 
completed in time to use the newly selected state logo for the 2020 North Dakota travel guide.

B. Fiscal impact sections: Identify and provide a brief description of the sections of the measure which have fiscal  
impact. Include any assumptions and comments relevant to the analysis.

Section 1: The department of Commerce shall administer a state logo contest and award fifty thousand dollars to the 
first place contest winner, twenty-five thousand dollars for the second place contest winner and five thousand dollars 
to the third through the fifth place contest winners. In addition, each eligible entrant shall be awarded a one-year 
subscription to North Dakota horizons magazine.

3. State fiscal effect detail: For information shown under state fiscal effect in 1A, please:

A. Revenues: Explain the revenue amounts. Provide detail, when appropriate, for each revenue type and fund 
affected and any amounts included in the executive budget.

B. Expenditures: Explain the expenditure amounts. Provide detail, when appropriate, for each agency, line item, and 
fund affected and the number of FTE positions affected.

$90,000 in award dollars to contest winners as defined below:
$2,000 for one year subscriptions to North Dakota horizons magazine. $20 per subscription, assuming 100 entrants.



C. Appropriations: Explain the appropriation amounts. Provide detail, when appropriate, for each agency and fund 
affected. Explain the relationship between the amounts shown for expenditures and appropriations. Indicate whether 
the appropriation or a part of the appropriation is included in the executive budget or relates to a continuing 
appropriation.

Name: Carla Valentine

Agency: Commerce

Telephone: 7013283698

Date Prepared: 01/16/2019
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2019 HOUSE STANDING COMMITTEE MINUTES 

Industry, Business and Labor Committee 
Peace Garden Room, State Capitol 

HB 1457 
1/29/2019 

31678 
 

☐ Subcommittee 

☐ Conference Committee 

 

Committee Clerk:  Ellen LeTang 

 

Explanation or reason for introduction of bill/resolution: 

 
State logo contest to be administered by the department of commerce. 
 

Minutes:                                                 Attachment 1, 2 

 
Chairman Keiser:  Opens the hearing on HB 1457. 
 
Rep M Nelson~District 9:  Attachment 1. 
 
3:40 
 
Rep D Ruby:  Why so much for the 1st & 2nd place winners?  Can’t you get an incentive for 
much less than that? 
 
Rep M Nelson:  The numbers are arbitrary.  I wanted to indicate that I do believe this is an 
important thing for our state.  Architectural firms do a lot of work & in the end they get a pretty 
good contract & gets pay very well for the amount of hours that they put in.  I thought this 
should be somewhat similar.  I believe that this is a fair number. 
 
Rep P Anderson:  How long have we had our current logo & who decided that we need to 
change it? 
 
Rep M Nelson:  This logo came out this fall.  We haven’t had it functional very long.  One 
thing that frustrated was when the department of tourism said that they delayed the printing 
for the tourism & hunting & fishing guides for the state of ND so we can incorporate this logo.   
 
Exactly who decided, I believe it evolved from the governor’s office & I’m not privy to those 
conversations. 
 
Rep P Anderson:  Is the responsibility to the governor? 
 
Rep M Nelson:  I don’t know.  I don’t know if he gave that statutory in anyplace. 
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Chairman Keiser:  Do we know who made the decision, specifically & who made the final 
decision? 
 
Rep M Nelson:  I fundamentally don’t know who did that? 
 
Carel Two-Eagle~Citizen in support of HB 1457:  Attachment 2. 
 
9:25 
 
Andrew Alexis Varvel~Citizen from District 47:  I like this bill.  If this passes I look forward 
to participating in this contest.  If anyone would like arabic calligraphy, I would be happy on 
that end if that’s part of the contest.   
 
Chairman Keiser:  Anyone else here to testify in support of HB 1457?  Opposition, neutral 
position?  Closes the hearing. 
 
Rep Laning:  If we were to pass, I assume that will have to go to appropriations? 
 
Chairman Keiser:  Unless we amend it.  I like this & I think subsection 4, we should pay as 
a winner’s prize the exact amount paid to agency which developed the logo.  Under $10,000.  
I do object to the fact that we didn’t open it up to the various agencies in our state & then it 
went to an out of state agency.  That’s not right. 
 
Rep Adams:  I believe the recognition of being the selected, that would be worth more than 
a monetary value. 
 
Chairman Keiser:  I agree whole heartily.   
  
Rep M Nelson:  I would point out that if it goes to appropriations, that the tourism is carrying 
over a million dollars in special funds available to pay this.  It would haven’t come out of the 
general funds. 
 
Rep P Anderson:  I think this is executive overreach.  I think it’s a good bill. 
 
Rep Kasper:  Make a motion to amend on line 13, change the $50,000 to $9,500.  Eliminate 
“top five” & replace it “winners” with “winner”, “top five”, lines 16 & 17 & “subscription to North 
Dakota horizons magazine”. 
 
Rep Adams:  Second. 
 
Rep Kasper:  I want the bill to pass.  Looking at the logo now, I could have done better, so 
the that is why I made the amendment. 
 
Voice vote-motion carried.  
 
Chairman Keiser:  What are the wishes of the committee? 
 
Rep Adams:  Moves a Do Pass as Amended. 
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Rep Richter:  Second. 
 
Chairman Keiser:  Further questions? 
 
Rep C Johnson:  What is the appropriate department. 
 
Chairman Keiser:  Commerce. 
 
Roll call was taken on HB 1457 for a Do Pass as Amended with 11 yes, 0 no, 3 absent 
& Rep O'Brien is the carrier. 
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2019 SENATE STANDING COMMITTEE MINUTES 

Government and Veterans Affairs Committee 
Sheyenne River Room, State Capitol 

HB1457 
3/21/2019 

#34111 
 

☐ Subcommittee 

☐ Conference Committee 

 

      Committee Clerk: Pam Dever 

 

Explanation or reason for introduction of bill/resolution: 

 
To provide for a state logo contest to be administered by the department of commerce. 
 

Minutes:                                                  Att # 1 – Rep. M Nelson; Att # 2 – Sara Otte Coleman 

 
Chairman Davison: Let’s open HB1457. 
 
Rep. Marvin Nelson, Dist. 9: I am here to introduce this bill. It is to have a contest to find a 
new logo. I think all of you know the old one. (see att #1) A logo is important. I feel we should 
open this up for N.D. people to create a logo. This new one came from MN. That is tough for 
me to chew. None of our N.D. graphic artists got a chance. The new one cost $9500 which 
was after that fact of the person contacted already. I did have more money for the prize. 
(4.02) 
 
Sen. Kristin Roers: How much printed material is already done with the new logo?  
 
Rep. Nelson: I don’t know. I know there was a great push to have everything in the Executive 
branch done right away. I don’t think anything in the legislative branch has the new logo. We 
are still using the old one. (4.39) 
 
Sen. Kristin Roers: I am thinking of letter head should have new logo. Certain things would 
have to be reprinted if we have a different logo. I am struggling with this a bit.  
 
Rep. Nelson: I don’t think it is a great cost turnover. We don’t usually print up lots of letter 
head in advance. I feel tourism is the biggest thing. When I asked people about the new logo, 
they said what is it and I have not seen it. I had it right in front of me. People do not recognize 
this type as a logo. It does not have the effect as North Dakota Legendary. Maybe the new 
one can go on some stuff. I just don’t think the current logo accomplishes the logo for tourism. 
(7.21) 
 
Chairman Davison: Any more in support?  
 
Carel Two Eagle: I am in support of this bill. When I first saw the new logo, I thought it was 
a statement and not a logo at all. A logo should tell you something and have emotion or life. 
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I think that hiring someone from MN is a slap in the face for North Dakotans. There are a lot 
of talented people in N.D. Please support this bill. Any questions? 
 
Chairman Davison: Any more in support? Agency? 
 
Sara Otte Coleman, Dir. Tourism, Dept. of Commerce: We have been using the 
Legendary brand for 15 years. This became our states most recognized symbol. In 2013 we 
did a brand evaluation and did a communication audit. We hired a brand consultant and 
determined the brand equity we developed made sense. Our tourism team works every day 
to expand and market the state and improve our image. Most other agencies are less 
proactive in that external marketing. There are dozens of agencies that have their own brand. 
The brand book you have before you will show you the elements. (see att # 2) We went to 
an active tense, be legendary. That is a call to action. This logo is clean and simple.  This bill 
only talks about the logo not the brand. Contests are fun but there is lots of work after they 
are done. Please do not pass. (17.06) 
 
Chairman Davison: Can you explain how the design person was chosen? That is more 
controversial than the logo to some people. (17.23) 
 
Sara: It was a yearlong process. We worked with different state agencies across the state. 
How do we find common ground? I did not want to throw legendary away. There was a 
process underway already with a designer who was working on nd.gov materials. We thought 
this person would be good to develop a new one. 
 
Sen. Richard Marcellais: You mentioned you had past contests. Do you know what the 
payouts were in the past? (19.01) 
 
Sara: I can’t remember but it was lots lower than $9500. Usually couple hundreds for photo 
contests.  
 
Sen. Richard Marcellais: If you use someone else’s logo, do you get the copy rights from 
the person? (19.48) 
 
Sara: Yes, we have trademarked this new logo. 
 
Chairman Davison: Any more testimony? Against? Hearing is closed. 
 
Sen. Kristin Roers: The new logo may not be as bold as the old one. You need to remember 
all the work that goes into doing this change. It may be a fun idea to do a contest, but it is a 
lot of work that has been done already. (22.09) 
 
Done (22.10) 
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Government and Veterans Affairs Committee 
Sheyenne River Room, State Capitol 

HB1457 
3/21/2019 

#34136 
 

☐ Subcommittee 

☐ Conference Committee 

 

      Committee Clerk: Pam Dever 

 

Explanation or reason for introduction of bill/resolution: 

 
To provide for a state logo contest to be administered by the department of commerce.  
 

Minutes:                                                   

 
Chairman Davison: What do you want with HB1457? 
 
Vice Chair Meyer: I agree with Sen. Roers. There is a lot of work already. 
 
Sen. Shawn Vedaa: When I showed this new logo to my son, I asked how long would it take 
you to do this on your computer? He sat down and in 12 minutes he had it on his computer. 
I could not tell the difference between the two. I just don’t know why they did it. I loved the 
old one. They spent so much money for the new one. (1.15) 
 
Sen. Kristin Roers: I don’t love the logo, but I don’t feel it’s worth changing now.  
 
Chairman Davison: I work with marketing people and know it is not just the logo. There is 
way more strategy. She is very positive and I get it. I am not slighting Sara, don’t get me 
wrong. There are time lines in the bill and a new logo will not fit in the time restraints. The 
new logo does not get me off the page, either. (3.11)  
 
Vice Chair Meyer: I move a DO NOT PASS on HB1457.     Sen. Kristin Roers: I second. 
 
Sen. Erin Oban: I feel there was legitimate complaint about the process for the new logo. 
This bill is not changing the process. It is throwing the baby out with the bath water. (4.09) 
 
Chairman Davison: Call the roll:  YES  --  6     NO  --  1    -0-absent. 
The DO NOT PASS – passed.    Sen. Kristin Roers will carry the bill. 
 
Done (5.29) 
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